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Bringing Purpose to ERP
UNIT4 CASE STUDY



The Challenge

How do you help a regional 
ERP software provider take 
the next step and truly 
become a global player?
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The Solution

Establish the right brand 
foundation, and create a 
new, differentiated narrative 
that brings to life its “one 
true thing.”
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Before
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Crazy Lab Days 2019
16-20 September

Granada
More information: crazylabdays.u4pp.com

Learn more about our Unit4  
Cloud Migration Assessment

https://info.unit4.com/migrate2cloud

Your cloud journey 
starts here



Experience real purpose. 
That’s what your people want. 
Now you can offer them not just a 
better place to work, but a better 
way to work. An elevated experience 
of how things get done.

That’s what we deliver for students 
and professionals to the public 
servants and non-profits doing good 
in the world. For people in the 
business of helping people.

For you. 

Brand Story



We provide People Experience 
software that’s self-driving, 
adaptive and intuitive, purpose-
built for people-centered 
organizations like yours. 

Systems that set people free and 
guide them to the right answers, 
right now. 

So your people can spend more 
time doing the meaningful, high-
value work they live for. Working at 
their best to improve people’s lives.

Brand Story



People Experience. 
It’s how work should feel.

Unit4
In business for people

Brand Story



The corporate name remains — 
mitigating much of the cost of changing 
the business name.

Unit4 is used at the suite level to add value to 
the brand; People Experience Suite highlights 
our direction and people focus.

Product names use industry-standard 
terminology to make them easily understood 
and easy to find for prospects; this helps SEO 
performance, since prospects shop for these 
terms. Using the Unit4 name associates the 
brand with the products, which is also 
expected to support SEO results.

Continuing Corporate Name:

New Product Suite Name:
Unit4 People Experience Suite 

Existing Corporate Name: 

Existing Product Suite Name:
None

MOVE FROM TO

Existing Product Names:

Unit4 Business World (Agresso)

Unit4 Financials

Prevero

Intuo

Unit4 Student Management

Unit4 PSA Suite

New Product Names:

Unit4 Enterprise Resource Planning 

Unit4 Financial Planning and Analysis        

Unit4 Human Capital Management 

Unit4 Student Management

Unit4 Professional Services Automation

Product Taxonomy and Nomenclature
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Sales Enablement Graphic
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Website



Website

16 Sequel Copywriting Case Study     |     02 23 2024



Website

News Page Blog Page



U N I 0 01 
U N I T4 
F I N A L  V I B E
PA G E  7

0 9  /  0 4  /  2 019

PRINT ADS

For people who are doing 
good in the world every 
day, we’re here…

People Experience enterprise software For professionals in  
the business of serving  
clients best, we’re here…

In business for people In business for people In business for people

Print Ads



Employee Brand Brochure
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Corporate and Solution Overview: 2-pagers
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Core Sales Pitch Deck
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Sales Enablement Pitch Deck
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Post MVP SEO Results

ERP-based terms Up 57%

Software-based terms Up 28%

Solution-based terms Up 65% 

Financial-based terms Up 27%

HR-based terms Up 17%

Unit4 Post-launch Results
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In 3 months after 
brand launch and site 
go-live…

• Cloud bookings grew 
87% YoY

• Total bookings 
increased by 55%

• Cloud subscription 
revenue grew by 14%


